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In our 2020 trends report from January 
last year we also talked about masks, 
but to help us with air pollution. Not 
really the year we were expecting, 
although many of the trends 
presented have had a significant 
impact on our lives: from the new AI 
tools in fake news to VR, the 
deployment of 5G or personalized 
digital education.  

What is 2021 bringing? Can we 
summarize everything in 21 trends? 
Probably not. Can we get inspired and 
find opportunities in these? Probably 
yes. Go through macro trends and 
examples of solutions to some 
challenges from climate crisis, health 
tech, the plant revolution or 
telemedicine. Find opportunities in 
microtrends like skinimalism, luxury 
houseware, DYI schools or insect food.

What can you do with this report? Look 
for opportunities in each of the trends, 
even if you are not an entrepreneur. 
Understand risks for social and 
economic stability and growth. 
Become more attentive to what 
happens on the other side of the world 
or other industries as 2020 showed us 
all that interconnectedness is the key 
driver of the future. 

We talked in 2020 at our Future 
Summit about living in the ”luxury of 
people”. We missed meeting friends, 
hugging family members and feeling 
the energy of festivals and 
conferences. Is 2021 about the ”luxury 
of patience”? Are we heading into a 
future in which everyone is so anxious 
about recovering and meeting their 
KPIs from last year? A year in which 
speed is more important than anything 
else or can we take a step back and 
look around us and into the future and 
tackle those big challenges ahead: 
climate crisis, disinformation, poverty, 
inequality or the digital education 
gap?

Ciprian Stănescu
President & CEO
Social Innovation Solutions

2021: Faster is required. 
Slower is needed. 
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Employees of 21 major companies like 
Apple, Google, Microsoft, Uber or 
Mastercard can work remotely long-term 
as announced in December 2020. Tim 
Cook, Apple CEO, said it „seems likely” 
that the majority of their employees 
won’t be back in the office before June 
2021. Google is also developing new 
work-from-home related policies, 
announcing a possible comeback around 
September 2021. Seems like if you have a 
computer, decent Internet connection 
and some self-discipline, you can work 
from anywhere these days. But can you, 
really? 

WFA will most likely have an impact in 
2021 on the distribution of the workforce 
geographically. In a recent survey, 
Upwork found that more than 6% of 
households in the US are already 
planning to move due to the availability 
of remote work.

Organizations had to accelerate their 
digital ambitions to face the sanitary 
pressures. 

As companies started to use more 
automation, cybersecurity, cloud and 
machine-learning, the demand for new 
tech skills increased significantly. This 
will accelerate in 2021. 

Asynchronous working seems to be the 
word for 2021. For brainstorms and real-
time meetings, companies will need to 
use technology that allows both in-office 
and WFA employees to participate 
equally or having only virtual meetings, 
even if some employees are in the office. 

In the same time, travel working is 
enjoyed among Gen-Z employees, 
involving working while having an 
extended vacation. Some countries even 
offer digital nomad visas, which allow 
workers to move there for a determined 
period of time. Antigua and Barbuda is 
launching a Nomad Digital Residence 
scheme, only open to those making at 
least $50K per year. Big 7 Travel ranked 
Tallin as the best city for remote workers, 
considering its “booming” digital 
economy and low cost of living.
Condensed work weeks are gaining 
ground, after several successful trials 
among some European countries. Seems 
that working four days a week in the 
comfort of one’s home makes you more 
productive

1. Work 
From 

Anywhere

https://www.businessinsider.com/companies-asking-employees-to-work-from-home-due-to-coronavirus-2020?fbclid=IwAR3tVNHq3NtZvfVIK7QyCFJfdHQ_SX6Q8lNw-IJR0vkXBbrTPgLBa_R-ZUs
https://www.bloomberg.com/news/articles/2020-12-11/apple-s-cook-says-most-staff-won-t-return-to-office-until-june
https://www.techrepublic.com/article/goodbye-skyscrapers-your-office-of-the-future-might-be-in-a-low-rise-campus/
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.upwork.com%2Fpress%2Freleases%2Feconomist-report-remote-workers-on-the-move&data=04|01|ohughes%40redventures.com|2b90f696387b4124456308d8a2153cca|4289d6102cfd46218c9644a1518ddb0a|0|0|637437559398589794|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|1000&sdata=M25fiwtTbNpW3WE5o9KKd4pNkZXxMeLRTuDQwuIdvaY%3D&reserved=0
https://www.zdnet.com/article/survey-60-of-respondents-have-altered-digital-transformation-plans-due-to-covid-19/
https://www.zdnet.com/article/developer-jobs-these-three-new-trends-will-have-a-big-impact-on-tech-hiring/
https://www.independent.co.uk/travel/news-and-advice/antigua-barbuda-remote-worker-digital-nomad-visa-caribbean-b745184.html?fbclid=IwAR1B7dx-21BhscW95_9S_JzAARCE--yc8qRuwBeYhO3op0wygTuOxk1rNHI
https://bigseventravel.com/best-places-remote-working/


Employers were already taking steps to 
develop workplace mental health 
programs before COVID-19. But 2020 has 
spurred more conversations and created a 
sense of urgency around the topic. A SWNS 
research study, found that 6 in 10 said they 
were "Zoomed out" just 12 weeks into the 
pandemic. The average respondent spent 
an additional 2h 40 min/day looking at a 
screen. And 68% said Zoom fatigue has 
added to their current stressors.

In a context where 53% of workers feel 
mental health benefits are essential post 
Covid-19, we can safely assume that in 
2021 employees will be expecting their 
employers to prepare proper and 
applicable plans and also make sure these 
are carried through. 

If we also consider that stress and the 
higher occurrences of burnout are 
impacting companies on multiple levels 
(50% of European employees consider 
that stress at work causes loss of half of 
the working days and 1 in 5 full-time 
employees has left a job because their 
employer didn’t support their well-being), 
then organisations should seriously 
consider designing long-term mental 
health commitment plans.

A study conducted by Oracle on 12.000 
professionals from 11 different countries 
showed that AI helped half of them to 
shorten their workweek and take longer 
vacations. 63% of the respondents say 
that AI technology increases employees' 
productivity and 54% declare it improves 
work satisfaction. 

We are looking towards a future where 
mental health and wellness is starting to 
become norm and, as always, technology 
can have a positive input. BTW, did you 
know Calm is now valued at 2 billion 
dollars? Besides the acclaimed MoodFit, 
here are some 2021 best mental health 
apps – Woebot for self-help, for coping 
skills, MoodMission, therapy Talkspace, for 
stress relief Sanvello, for depression CBT 
Self-Help Guide or Shine for daily mental 
self-care.

2. Mental Health at 
Work

https://www.swnsdigital.com/2020/12/tech-fatigue-is-still-alive-and-well-with-half-of-americans-dreaming-of-going-off-the-grid/
https://headspaceforwork.com/2020-trends-report/#/introduction
https://www.limeade.com/en/wp-content/uploads/2020/02/2020-Employee-Care-Report.pdf
https://www.mind.org.uk/media-a/6173/employers_coronavirus_guide-final.pdf
https://www.oracle.com/news/announcement/ai-at-work-100720.html
https://www.getmoodfit.com/
https://woebothealth.com/
http://moodmission.com/
https://click.linksynergy.com/fs-bin/click?id=Q*Sg3glZ/fs&offerid=799612.97&type=3&subid=0&LSNSUBSITE=LSNSUBSITE&u1=nd76e69785a534fa89d80671d48d6e6be08-4692902
https://www.sanvello.com/
https://play.google.com/store/apps/details?id=com.excelatlife.depression&hl=en_US
https://join.shinetext.com/


All jobs change eventually, even the job 

of those taking care of our jobs. Human 

Resources, and in particular recruitment, 

have gone through significant 

transformations in 2020 and many of 

these will accelerate in 2021. The role of 

digital recruitment grows in complexity 

and the skills of recruiters as well – from 

using predictive hiring tools to AI. 90% of 

job seekers think that mobile devices 

play a critical role in finding a job, and 

online tools can help companies to hire 

up to 85% of candidates who have been 

selected to reach the interview phase.

The new tech wave in human resources 
has not been short of controversy – and 
the main concern is “AI bias”. 
Employment giants such as Amazon or 
Facebook have been found guilty of 
gender, race and cultural bias, 

throughout their digital recruitment 
processes. The bias can be very subtle 
and may extend beyond specific data 
provided by the CV, and a candidate can 
automatically be excluded from the 
process for various reasons. This is the 
challenge for 2021: in order to fully 
benefit from digital recruitment, as well 
as an inclusive diverse culture, 
employers need to eliminate bias in the 
system and improve the way AI learns 
and interprets the data.

Recruitment also needs to take into 
consideration in 2021 more flexibility in 
the need of candidates to work from 
anywhere, increased digital literacy even 
for jobs that didn’t require that in the 
past, increased soft skills of employees 
and a stronger role for automation tools 
in analysis and response.

3. Digital Recruitment

https://theundercoverrecruiter.com/global-stats-recruiting-trends/
https://harver.com/blog/digital-recruitment-strategy/
https://www.reuters.com/article/us-amazon-com-jobs-automation-insight/amazon-scraps-secret-ai-recruiting-tool-that-showed-bias-against-women-idUSKCN1MK08G
https://news.northeastern.edu/2019/04/11/a-northeastern-university-team-tested-facebooks-algorithm-and-found-its-delivery-of-advertisements-is-skewed-by-race-and-gender/
https://www.forbes.com/sites/nicolemartin1/2018/12/13/are-ai-hiring-programs-eliminating-bias-or-making-it-worse/?sh=5d31b66f22b8


Last year was a really good year for e-

shopping and a good testing ground for 

new behaviour and delivery methods. 

Live-streaming shopping using 

influencers seems to attract more and 

more people and automated 

personalized shopping assistants 

welcome and guide you through virtual 

Harrods or Laffayetes. 

As the biggest e-commerce market, 

China is pioneering through economies 

of scale live-shopping. For example, 

Viya, a streamer from China had 

a conversation with Kim Kardashian 

West just before Singles Day, which 

helped her sell over 150,000 bottles of 

perfume in seconds. Only looking at 

China, Social Commerce had an 

estimated 2020 sales increase to $242 

billion dollars, reaching half a trillion 

dollars by 2023.

With Instagram’s Live Shopping entering 

Reels, it is clear that a large part of the 

future of shopping is not just video but 

also interactive. Brand loyalty in e-

commerce used to suffer, live-streaming 

could bring parts of it back.

4. Live-streaming shopping & 
S-commerce

https://www.forbes.com/sites/michellegreenwald/2020/12/10/live-streaming-e-commerce-is-the-rage-in-china-is-the-us-next/?sh=755270bc6535
https://www.latimes.com/world-nation/story/2019-11-08/kim-kardashian-china-e-commerce
https://www.emarketer.com/content/china-social-commerce-makes-up-11-6-of-retail-ecommerce-sales


5. The New Space Race is on

It’s beginning to look a lot like the 60s, as 

a new space race is maturing. This one 

will boost even more tech advancements 

with more players at the table, public 

and private. The second phase of the 

National Security Space Launch sets for 

the US the main goal of maintaining their 

superiority in the space industry, seeing 

as the number one threat - China. 

EU officials have also confirmed that 

Europe is back in the game, seeing in this 

competition a new chance to regain a 

global role.

After February, this list will also 

include UAE with its first red planet 

project called the Hope Probe, followed 

by China’s Tianwen-1 dual orbiter-rover 

on February 10, while NASA’s 

Perseverance rover will land on Mars on 

February 18.

Future Mars Colonies (SpaceX) versus 

free floating colonies in the vicinity of the 

Moon (Blue Origin) will be a more valid 

debate topic than ever this year. The 

Juno probe gets a new shot at life as its 

descend into Jupiter last year was 

cancelled until September 2025, leaving 

it to also have closer looks at Europa & Io. 

The launches of commercial landers 

working with NASA from Astrobotic 

Technology and Intuitive Machines are 

scheduled for 2021, while Russia resumes 

its Luna-Glob exploration program with 

the Luna 25 lander, and India will 

attempt (again) to moonland a robotic 

lander with Chandrayaan-3. Artemis 1 is 

planned to fly in November, the first 

flight of the Space Launch System and 

the first lunar mission for Orion.

And finally, the long-delayed James 
Webb Space Telescope, the largest 
optical space telescope ever built, should 
launch, if all system work in October.  

https://www.defensenews.com/outlook/2021/01/11/ceo-of-united-launch-alliance-the-us-must-stay-ahead-of-china-is-space/
https://gulfnews.com/uae/science/uaes-hope-probe-set-to-reach-mars-first-before-china-and-us-1.76411830
https://www.express.co.uk/news/science/1383095/space-race-ways-elon-musk-spacex-jeff-bezos-blue-origin-space-colonies-difference-evg
https://en.wikipedia.org/wiki/Juno_(spacecraft)
https://en.wikipedia.org/wiki/Astrobotic_Technology
https://en.wikipedia.org/wiki/Intuitive_Machines
https://en.wikipedia.org/wiki/Luna-Glob
https://en.wikipedia.org/wiki/Luna_25
https://en.wikipedia.org/wiki/Chandrayaan-3
https://en.wikipedia.org/wiki/Artemis_1
https://en.wikipedia.org/wiki/Space_Launch_System
https://en.wikipedia.org/wiki/Orion_(spacecraft)
https://en.wikipedia.org/wiki/James_Webb_Space_Telescope
https://en.wikipedia.org/wiki/Space_telescope


More than 35% of patient 

interactions will be digital in 

2021 in the US, as Frost & 

Sullivan research shows with, 

forecasting a sevenfold growth 

in telehealth by 2025. 

Companies like Teladoc, 

Amwell or AccuRx are 

answering a growing need but 

it is still in the hands of doctors 

to deliver. Another challenge to 

be resolved from 2021 is the 

connected device ecosystem, 

still in its infancy. 

Opportunities lie in the IoB 

(Intenet of Bodies) sector in 

connecting telehealth with 

various devices, implanted or 

not around us.

Blended realities are beginning to drive sales and, through a 

better data collection, to create a stronger basis of clients. 

Phygital starts to become habit. Loyalty in the virtual can be 

achieved through memorable and constant digital 

experiences.

Virtual events designed for marketing purposes could also 

have a spill over effect in the entertainment industry, 

especially in keeping the public connected in the online or 

AR worlds for concerts. For example, 2020 saw the biggest VR 

music and arts festival - Lost Horizon Festival. The team 

recorded and processed over 75 DJs (including Carl Cox & 

Fatboy Slim), bands and hundreds of artworks. Using CG, 

gaming and VFX techniques, the festival offered participants 

the experience of a large-scale immersive social event in VR, 

with thousands attending on PC and smartphones, and 

nearly 4.5 million streams across various platforms.

6. Telehealth is the new 
television. Everybody's  
doing it

7. Phygital Reality. From buying
jeans to enjoying concerts

https://www.theglimpse.com/with-lost-horizon-festival-ollie-rankin-offers-us-a-portal-into-the-future-of-live-events/


From bioengineering, genetic 

sequencing, computing, data analytics, 

automation, machine learning, and AI –

all have come together and will transform 

our lives. McKinsey & Nature Magazine, 

say that the social and economic impact 

of this BioRevolution is tremendous . The 

breakthroughs in these technologies 

enabled the potential of better 

manipulating the biological world to 

identify solutions for significant human 

challenges 

The development of COVID-19 vaccines is 

just the most compelling example. In a 

report published in 2020, MGI estimated 

that “45 percent of the global disease 

burden could be addressed with 

capabilities that are scientifically 

conceivable today.” 

Gene editing could help eliminate 

malaria, new types of vaccines could be 

applied to noncommunicable diseases or 

support other non-health industries like 

agriculture (gene modification of weather 

resistant crops grows), energy (microbes 

to develop different types of biofuels) or 

new materials like regenerative textile, 

leather from mushroom roots and 

cement from bacteria. For example, 

Tandem Repeat is making a self-

repairing, biodegradable, and recyclable 

fabric using proteins encoded by squid 

genes. Programable textiles, to put in in a 

nutshell. 

8. The BioTech Revolution of the 20s

Other industries are impacted more and 

more by the BioRevolution: cosmetics 

for one. Amyris is making squalene, an 

oil used in skin-care products by 

fermenting sugars using genetically 

engineered yeast instead of liver oil 

from sharks. 

And speaking on liver, cultured meat is 

aiming for another big year in 2021. 

Players like Finless Foods, Mosa Meat, 

Memphis Meats, and Meatable are using 

synthetic molecules and pluripotent 

stem cells to replace expensive growth 

factors. Cultured meat or sea-food 

could be cost-competitive with 

conventional animal production 

systems within 2028. In Israel, 

SuperMeat has even created a lab-

grown meat restaurant where it offers 

for free a cultured meat chicken burger 

grown in a bioreactor in the restaurant.

https://www.mckinsey.com/~/media/McKinsey/Industries/Pharmaceuticals and Medical Products/Our Insights/The Bio Revolution Innovations transforming economies societies and our lives/MGI-Bio-Revolution-Report-May-2020.ashx
https://www.nature.com/articles/twas08.40a
https://www.mckinsey.com/~/media/McKinsey/Industries/Pharmaceuticals and Medical Products/Our Insights/The Bio Revolution Innovations transforming economies societies and our lives/MGI-Bio Revolution-Executive-summary-May-2020.ashx
http://www.tandemrepeat.com/
https://amyris.com/
https://www.finlessfoods.com/
https://mosameat.com/
https://www.memphismeats.com/
https://www.meatable.com/
https://supermeat.com/


With more than 2 billion people eating 

over 2300 edible types for insect on a 

regular basis, this trend is rising in 

Europe as well. Insects represent a 

great source of protein for the human 

body and crickets, beetles, worms or 

larva are the main dishes. Consuming 

and growing insects has a significant 

lower environmental impact, including 

reducing food waste, at a small price. 

In 2021 the European Union’s 
Food Safety institution authorized 
mealworms as a viable protein source 
for our regular diet. In this context, a 
recent study claims that the insect food 
market is expected to grow to 4.63$ bl 
by 2027. Once you get rid of the yuck 
factor, check these companies with a 
business opportunity mindset: 
Jimini’s, Eat Grub, Bugfoundation, 
Entis, Enorm, Protix , Enterra Feed , 
AgriProtein , Innovafeed , Hargol , 
Ynsect .

10. Insect Food

“Skinimalism” announced by Pinterest last 
year is an upcoming trend  for 2021 and 
defines it as an “effortlessly chic” routine 
which is simple and sustainable. Mintel
showed that in August, 3 in 10 women in the 
UK have reduced the number of products in 
their skincare routine, with going as high as 
54%.

For the cosmetic industry, skinimalism brings 
innovations in both business models and 
technologies. From the packaging to the 
source of the glitter in your lip gloss, you can 
expect your beauty products to have a much 
lighter footprint this year. Since last year 
skincare has overtaken makeup with a rise in 
consumers demanding cleaner products. We 
are looking towards a 2021 dominated by 
skinimalism and cleanical skincare.

9. Skinimalism

https://www.globenewswire.com/news-release/2021/01/12/2157080/0/en/Edible-Insects-Market-to-Reach-4-63-billion-by-2027-Growing-at-a-CAGR-of-26-5-from-2020-With-COVID-19-Impact-Meticulous-Research-Analysis.html
https://www.jiminis.co.uk/
https://www.eatgrub.co.uk/about/
https://bugfoundation.com/home-en.html
https://www.entis.fi/
http://www.enormfood.com/
https://protix.eu/
http://enterrafeed.com/
https://agriprotein.com/
https://innovafeed.com/
https://hargol.com/
http://www.ynsect.com/en/
https://business.pinterest.com/content/pinterest-predicts/skinimalism/
https://www.mintel.com/press-centre/beauty-and-personal-care/28-of-uk-women-have-reduced-the-number-of-products-in-their-skincare-routine#:~:text=Mintel%20Reports%20Store&text=Over%20the%20last%20year*%2C%20almost,to%20have%20simplified%20their%20routines.
https://www.shape.com/lifestyle/beauty-style/sustainable-beauty-innovations


2020 caught us unprepared for online 

education, albeit strong companies 

offering a variety of MOOCs. Why? 

Probably because we needed to 

replicate the offline into the online, a 

challenge similar to the event industry –

an almost impossible task. 

2021 should be a new year for online 

education, even for the more 

challenging K-12 education. In the 

future, AI solutions can further support 

teachers to be more effective in grading 

and offering personalized information, 

blockchain to facilitate storage of data 

(diplomas or educational path) and 

technologies like XR will support better 

and more engaging education.  

Curating information is, on the other 

hand, the best skill to invest in for 

teachers. Since almost everyone can 

have access to a more dynamic MOOC 

course on Future Learn, Coursera and 

EdX or use an app like Sketchy to boost 

the learning of medical terms, teachers 

should see now technology as a chance 

to improve not just the accuracy of 

information, but the quality of their 

embodied presence. Zach Sims, the 

founder of Codeacademy, argues that 

the biggest challenge for the ed-tech 

industry right now is creating platforms 

that will offer an interactive educational 

experience which could beat the most 

charismatic educator.

Tutoring and personalized education 

seem to be some of the biggest trends in 

2021. For example, the top 3 unicorns in 

ed-tech are all in tutoring: Yuanfudao, 

China 15.5 bl $, ByJu, India 12 bl $ and 

Zuoyeband, China valued at 10 bl $. 

2020 was a difficult year for students but 

also for teachers, many unfamiliar to the 

digital world. Here are some resources 

teachers can look at for a better 2021: 

resources and lesson plans 

from Scholastic Teachables; hundreds of 

craft projects from Crayola For 

Educators; energizers and start of the 

day from Daily Starters; resources and 

apps for K-12 from ReadWriteThink; 

interactive posters from Glogster; video 

clips from TeacherTube and movie 

maker PowToon or Teaching Tolerance

for really difficult topics.

11. Make Ed-Tech Great Again

https://edtechhub.org/2020/12/15/implementing-a-virtual-learning-environment-in-a-resource-constrained-setting-five-key-reflections/
https://techcrunch.com/2020/12/22/to-win-post-pandemic-edtech-needs-to-start-thinking-big/?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAALC7hoHbxDNTjUGBrFiZ6AqBqeTUmlvHlmnuLKCylj8cfCWvb1hBuAec6ZdhgcseiLJwI13Hp7IfaroTd1y_lYQoFNmXADwzm-0nWT5X-zN4my6eabYq4osEUW4iAvQ9XkKcQFde52QTW7qRdZiiT5f782vOs5QisuROKcXB_BG4
https://teachables.scholastic.com/teachables/guesthomepage.html
http://www.crayola.com/for-educators.aspx
https://www.scholastic.com/teachers/daily-starters/
http://www.readwritethink.org/
http://www.edu.glogster.com/
http://www.teachertube.com/
http://www.powtoon.com/edu-home/
http://www.tolerance.org/


Plant based meats and food diets have a 

significant lower impact on the 

environment and a high impact on 

reducing obesity or heart diseases. By the 

end of 2020, a large percentage of 

American consumers were transitioning to 

a more flexitarian diet incorporating plant-

based foods. Most companies are creating 

new recipes for plant meat like Tyson, 

Perdue, Hormel, and Nestle, including 

McDonald’s meatless burger called the 

McPlant. Food tech companies like Eat Just

opened recently a pop-up culinary 

innovation centre in Shanghai, focusing on 

plant-based foods and invested 120 million 

$ for a plant-protein facility in Singapore. 

The PlantRevolution is everywhere: from 

fashion, tableware, packaging or cosmetics 

and 2021 looks like year 0 for many of these 

innovations. Goldwin, a Japanese apparel 

brand partnered with Japanese 

biotechnology venture Spiber to produce a 

sweater using Brewed Protein, the world's 

first knitted garment made using a 

biopolymer, using a microbial 

fermentation process, having the same 

quality and looks of natural spider silk. In 

tableware, one of the biggest plastic 

polluters, Boston Northeastern University 

created cheap bamboo and sugar waste

tableware which biodegrades in less than 

60 days. And, in packaging, one company, 

W-cycle, is creating fully-compostable 

packing from sugarcane waste usable for 

greasy, wet or hot food. 

12. Join the 
PlantRevolution

https://www.tysonfoods.com/news/news-releases/2021/1/jimmy-dean-brand-breakfast-offerings-expand-introduction-new-plant-based
https://www.ju.st/
https://www.goldwin-sports.com/eu/feature/vq/sweater/
https://www.courthousenews.com/goodbye-picnic-plastic-bamboo-sugarcane-tableware-biodegrades-in-60-days/
https://w-cycle.com/


As people around the world will 

continue, at least in 2021, to live in 

sanitary restrictions, indoor fashion that 

offer comfort and style kick in. Be it for 

Tik Tok or Zoom, cocooning or simply as 

a new gift idea, luxury houseware is 

growing this year. Lounge Underwear

recently launched a new collection of the 

popular popcorn knit textile, Fear of God

came with more indoor sportswear and, 

in a recent Ipsos study, half of Britons say 

they are more likely use gym wear, 

joggers or leggings for everyday wear.

Similarly, 2021 could see increases in 

other household items like wfh decors or 

various gadgets. 

13. Luxury 
Homeware

As life is spent more indoors than 

outdoors also in 2021, snack options are 

for gamers are boosting. These products 

offer various degrees of cognitive and 

physical boosts. eSports nutrition 

company Runtime recently got a seven-

digit seed round with solutions for 

players and influencers containing 

isomaltulose, proteins and nootropics, 

without leading to a sugar rush. Do you 

want to maintain your focus, capacity to 

react and take care of your body while 

playing? The Razer Respawn by 5 Gum is 

a vitamin-enriched created with green 

tea extract along with B vitamin. Gels are 

also increasing in volume sales with 

Morinaga from Japan at the forefront: a 

blue-berry jelly filled with Vitamin A and 

amino acids. 

14. e-Sports 
nutrition

https://eu.loungeunderwear.com/products/almond-cosy-cloud-fluffy-top?variant=32369104617508
https://fearofgod.com/pages/essentials-california-winter-2020#look-01
https://www.ipsos.com/ipsos-mori/en-uk/leisure-wear-pyjamas-and-even-showering-less-has-covid-accelerated-decline-formality
https://www.esportsinsider.com/2018/03/esports-nutrition-company-runtime-raises-seven-digit-seed-round/
https://www.razer.com/respawn-by-razer/respawn-by-5/RZ36-02441400-R3U1
https://www.morinaga.co.jp/company/english/rd/confectionery.html#rd06


The COVID-19 pandemic took us all by 
surprise. Just like a biblical storm, it 
wiped out the whole world, changing 
our perception of life, habits, patterns, 
the way we think, travel, shop, work -
practically our entire way of living. Of 
course, the investment world wasn’t 
spared. But VCs, at least in the US stayed 
strong, despite the challenges. VC 
dealmaking in the US remained 
incredibly resilient in 2020, with 
companies raising nearly $148 billion as 
of Dec. 14. The total number of VC deals 
this year, however, dipped from a high 
achieved in 2019. Last year was not a 
bad year for VC in Europe on track to hit  
41 billion $. VC fundraising went to 7.8 
billion $ raised in the first half of the year 
(up from $7.5bn in 2019).

Billionaire investor Bill Ackman said that 
“2021 could be a very, very good year in 
markets“, pointing up easy access to 
capital, low interest rates, increase in 
stimulus and infrastructure spending. 

15. Investment 
Trends for 2021

1. Green is the new black in investment. 
Again. The pandemic seems to have 
reinforced the interest in sustainable 
and ethical investment, says Merill. 

2. The shift to digital everything. The 
digital revolution, combined with the 
COVID-19 social distancing traumas, will 
speed up the demand for e-commerce, 
e-learning, telemedicine and mobile 
banking. 

3. De-globalization is the key. Global 
supply chains are becoming more local 
and shifting away from China. High 
opportunities to invest in automation, 
robotics, 3-D printing and precision 
agricultural machinery.

4. Restaurant chains make a comeback. 
When Pfizer announced it vaccine tests,  
Ruth’s Chris Hospitality Group (RUTH), 
Cracker Barrel (CBRL), Cheesecake Factory 
(CAKE), Denny’s (DENN) or Dave & Buster’s 
(PLAY) all saw double-digit percent 
gains that day.

5. Tech stocks could drop. The long tail of 

growth for tech stocks is bound to be 

reduced at some point. 2021 might be that 

year, as antitrust litigations against Google 

(GOOG) and other tech giants could have 

an impact. Big tech regulation under Biden 

is foreseeable. 

6. Ethereum vs Bitcoin investment. If you 

like risk and can spare some cash, invest in 

both, even if Ethereum doubled in January. 

On the other hand, owning one Ethereum is 

still do-able. 

https://pitchbook.com/news/articles/2020-vc-in-charts#:~:text=US%20VC%20deal%20activity,a%20high%20achieved%20in%202019.
https://www.afr.com/markets/equity-markets/bill-ackman-says-go-long-2021-will-be-very-very-good-year-20201113-p56e8v
https://www.ml.com/articles/stakeholder-capitalism-advantages-investing.html#financial-research-and-insights
https://www.forbes.com/companies/ruths-hospitality-group/
https://www.forbes.com/companies/cracker-barrel-old-ctry-stor/?sh=74a718506501
https://www.forbes.com/companies/the-cheesecake-factory/?sh=772791de4fdd
https://www.forbes.com/companies/dennys/
https://www.forbes.com/companies/dave-busters-entmt/?sh=5aa8c8dd495f
https://www.pymnts.com/stock-index/2020/dine-in-restaurant-stocks-rally-on-vaccine-news/#:~:text=The%20vaccine%2Ddriven%20rally%20in,35%20percent%20on%20the%20day.
https://www.forbes.com/companies/google/?sh=caed1b85d289


To limit the contact between employees 

and customers, but also to reduce costs 

and keep retail alive, 2021 sees an 

increase in various autonomous devices 

in retails spaces around the world. 

Automation & robotics, will continue 

their increase in retail presence through 

self-paying cash machines or supply 

chain management. The Amazon Cart, 

using cameras, sensors and a scale 

automatically detects products, takes 

them out of the customer account and 

removes the need for cashiers. In fast 

food, KFC just opened a no-contact 

restaurant where customers order 

digitally and a robotic arm transports 

food to a pick-up point. Autonomous 

robots and drones are coming to your 

house to deliver retail products or 

restaurant food more and more. Just 

take Starship Technologies delivery 

robots in US cities for one.

16. Robots & 
Automation in 
retail & fast-food

These cities, or better said micro-cities 

aim at satisfying all the needs of residents 

withing a 15 min radius by foot, bike or 

public transit. This idea put a strong 

emphasis on re-designing cities for 

comfort but also to traffic and sound 

pollution. This deconstruction of cities 

requires proximity, diversity, density and 

ubiquity, according to Paris re-elected 

mayor, Anne Hidalgo, also naming a 

commissioner for this 15 min city 

approach. US start-up REEF is at the 

forefront of deconstructing cities by 

transforming its 4500 parking lots and 

garages in hubs for neighbourhood 

partnering with other companies in 

micro-mobility, pop-up clinics & schools 

and urban farming. Other cities are 

following: Madrid, Milan, Ottawa and 

Seattle declared plans to copy the French 

approach. Melbourne has adopted a long-

term strategic plan for 20 minutes 

neighbourhoods and the C40 Cities, a 

city-led coalition focused on fighting 

climate change, promoted the                      

15 minute city idea as a blueprint for 

post-Covid-19 recovery.

17. 15 min cities

https://www.nbcnews.com/tech/tech-news/amazon-unveils-shopping-cart-knows-what-you-re-buying-n1233759
https://thespoon.tech/does-this-robot-powered-kfc-point-to-the-future-of-fast-food/
https://techcrunch.com/2020/04/09/starship-technologies-is-sending-its-autonomous-robots-to-more-cities-as-demand-for-contactless-delivery-rises/#:~:text=TechCrunch-,Starship%20Technologies%20is%20sending%20its%20autonomous%20robots%20to%20more,demand%20for%20contactless%20delivery%20rises&text=Starship%20Technologies%20has%20launched%20a,funding%20round%20announced%20last%20August.
https://www.bbc.com/worklife/article/20201214-how-15-minute-cities-will-change-the-way-we-socialise
https://techcrunch.com/2020/11/02/reef-technology-raises-1-billion-from-softbank-and-others-to-remake-parking-lots/
https://www.c40knowledgehub.org/s/article/How-to-build-back-better-with-a-15-minute-city?language=en_US
https://www.planmelbourne.vic.gov.au/current-projects/20-minute-neighbourhoods
https://www.c40.org/other/agenda-for-a-green-and-just-recovery


Online education, especially for 

kindergarten and primary schools does 

not really work. With an unclear sanitary 

future ahead, more and more parents 

and looking in 2021 into creating their 

own schools. Small classes of 5-7 

children and a tutor meet for several 

hours a day in a new way of home-

schooling which offers personalized 

education, social interaction and 

relatively enough sanitary safety. It also 

gives back time to parents who work 

from home and children a social group to 

develop in a healthy way. Wonderschool

helps parents or teachers start their own 

in-home preschools, microschools, and 

forest schools while Wildfire schools 

helps you create your micro-Montessori 

school.

18. DIY Schools

As more shopping centres open and cash 

becomes more present, customers storm 

shops, offline and online, taking 

”revenge” for the quarantine measures. 

One example comes from China, all the 

way in April 2020 when Hermes flagship 

store made $2.7 million in sales in one 

day, the biggest single day shopping ever 

by a luxury brand. Revenge shopping or 

indulgence consumption will also help 

many retailers come back to life after the 

2020 challenges. With the increase in 

digital payment options and the 

extensive use of XR in e-commerce, 2021 

might be a year in which shopping 

reaches new levels. 

19. Revenge 
shopping

https://www.wonderschool.com/start
https://wildflowerschools.org/how-we-work/#starting-a-school
https://www.businessinsider.com/wealthy-chinese-shoppers-slurge-at-hermes-store-in-china-2020-4


As vaccines become widespread, at least in 

developed countries, the sanitary restrictions 

could be lifted to outdoor festivals. 2021 

promises to be a summer to remember for 

decades as the hunger of music, socializing 

and eating out will take spaces by storm. A 

good bet for cities to re-design large open 

spaces and a good summer for open field 

owners to rent for large, still socially 

distanced, music & arts festivals. These events 

will most likely be more expensive, as space 

will simply not allow for the crowded festivals 

pre-Covid and technology will be used more in 

assessing disease symptoms alongside with 

vaccine & testing centres. 

20. Summer of 
(outdoor) love

As many employees and 

entrepreneurs managed to work 

acceptably well from home, 

business holidays are a strong 

trend for 2021. Tourist owners are 

already beginning to transform 

their picturesque locations with 

new co-working spaces, better 

internet and isolated spaces for 

the all too frequent ”calls”. 

Relocation, especially from 

younger employees or larger 

families, continues in 2021 offering 

opportunities for local real-estate 

developments in smaller cities and 

villages. 

21. Business Holidays 
& Relocation
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